
My name is Jonas Jokinen, 
and this is my portfolio. Here I 
will showcase some of my 
projects that reflect my 
capabilities.
MARKETING STUDENT 
GRAPHIC DESIGNER 
EDITOR-IN-CHIEF 
VISUAL ARTIST 
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ABOUT
ME

LOGO DESIGNS



MARATHON MONDAY
Logo for the largest student event in Lappeenranta

Marathon Monday is the largest student 
event in Lappeenranta, attracting over 
3500 students from across Finland. I was 
part of the team responsible for designing 
the eventns logo, with the final draft being 
my creation. This logo is set to be used for 
many years to come. In 2024 I was the 
head of the marketing team. Together with 
the team we designed and executed a 
succesfull marketing strategy. I was also 
responsible for imblemending the new 
brand identity for the event.   



Staff jackets Welcome banner @marathonmondaylprAnssi Kela and ANI  performing on 
a stage with the event logos



KITCHEN
Brand identity & brand guideline 

I was asked to develop a comprehensive 
brand identity for a local nonprofit startup 
accelerator founded by a friend of mine.





NORPPA RADIO
Logo for Our School's Student-Run 
Radio Channel

When a friend of mine was 
elected as the chairperson of 
our university’s radio channel, 
she entrusted me with the 
task of designing a new logo 
for the channel.



Logo painted on the ground Physical badge



HAPPY BUTCHER
I participated in the annual NESU autumn 
conference in Tampere. For one week we 
had one case for each day of the week. 
Hult Business School challenged us to 
devise an innovation for a better future. 
Our team proposed a solution to challenge 
the meat industry by creating a strong 
brand for lab-grown meat, for which I 
developed a brand for. 

CASE winner. HULT BUSINESS SCHOOL 



ENKLAAVI ANNUAL BALL
EVENT BRAND VISUALS
I designed the logo for our guild’s 33rd annual ball, 
along with suistainable brand guidelines, which will 
last for at least the next seven years.



Name signs Song book Menu bannerVisuals on a big screen



DITOR-IN-CHIEFE https://issuu.com/kyylef

Of the Kyylef magazine

numbers 1- 4 /2024
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RT WORKS

At the age of 13, I began using Adobe Photoshop because I was intrigued by the idea of creating images that could depict me traveling 
around the world, thereby fooling my friends with believable forgeries. What started as a funny prank quickly turned into a passion for 
image and graphic design. With the onset of the pandemic in 2020, I ventured into designing album covers for small artists I discovered 
online. This endeavor led me to explore and adopt new methods for creating unique artwork, combining real-world images, 3D modeling, 
and other innovative techniques. Presented here are some of my favorite artworks, posters, and album covers created over the years.



www.enklaavi.fi www.kennelzionellas.com

EB
DES  GN

Around the time I learned Photoshop, I also 
started delving into front-end coding, initially 
as a hobby. This quickly transitioned into a 
small venture for me as I began taking on 
small website projects. More recently, I have 
developed a new website from scratch for 
my portfolio.



During my time as part of our guild board, I have had the opportunity to create social media content ranging 
from Videos to all types of posts. This has ignited a real passion for brand management and brand 
development. I wish to continue refining my skills in my future endeavors.
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Let’s get in touch
jonasjokinen@outlook.com 
+358443310702


